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ENGLISH VERSION

Answers in Brief (Any Five)

Give the difference between buyer behaviour and consumer behaviour.
Give the definition of buyers' behaviour.

What do you mean by the custodial model of organisational behaviour?
What do you mean by manipulative autocrat?

What do you mean by market segmentation?

What is target marketing?

Give the difference between B2B and B2C marketing.

Explain various factors affecting buyers' behaviour.
What do you mean by buying motives?
OR
Describe various factors affecting organisational behaviour.

Describe in detail various bases of market segmentation.
OR

Explain various uses of market segmentation.

What do you mean by Digital marketing?

Write Short Notes (any Two)
Buying decision-making process
Concept of market segmentation
Mobile Marketing

Case Study:-

Mrs. Sunita Patel has Recently joined her father's company Swastik Pvt. Ltd.
as a general manager after completing her MBA degree from a business school
in the UK. She found that the working environment of the company is not very

competitive as workers spend a lot of time talking and gossiping with each other.

Even the workers and employees often come late in the organization by making

various excuses and delaying the work orders. This causes pending orders and

suffering a financial loss to the company. Answer the following questions

1. What type of Organisational behaviour model would be suitable for the
company?

ii.  What steps should be taken by Mrs Sunita to improve the situation?
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